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B.Com Programme

| FY.B.Com |

(To be implemented from Academic Year- 2016-2017)

| Discipline Related Elective (DRE) Dfsciﬁﬁne Related Elective [‘brﬁ?}
| Courses i e Courses ' 5
SEM - | SEM I
Course Name Credits | Course Name | Credits
Commerce | 03 | Commerce i " SR
Commerce |

Modules at a Glance

.:'.: Sr: W= i T
" 'No. _ | Lectures
1 Business 12
2 Business Environment 11
3 Project Planning 12
4 Entrepreneurship 10

Total 45




and Modern Concept of business.

Dh]EEtWES of Business:Steps in setting business objectives, classification of

business objectives,Reconciliation of Economic and Social Objectives.

'New Trends in Business: Impact of Liberalization,Privatization and |
Globalization,Strategy alternatives in thechanging scenario, Restructuring and

turnaround strategies

lntmductmn Cnn-:ept Fum:tmns SCD;]E and5|gmf‘u:ance uf bus:ness Tradmcma[ ‘

=t . Busmess Emrlrunment*-l‘

‘Intrﬂduﬂlﬂl‘l Cuncept and Importance of business enwmnment Inter-

relationship between Business and Envircnment

Constituents of Business Environment:internal and External Environment,
' Educational Environment and its impact,International Environment = Current
Trends in the World, International Trading Environment — WTO and Trading Blocs
and their |mpact on Indian Business.

T -E-.-‘ e e

lntrodur.:tlon Bumness Planmng Prr::-cess Cﬁncept and :mpurtan-:e ﬂmejECt
Planning; Project Report; feasibility Study types and its importance
Business Unit Promotion:Concept and Stages of Business Unit Promaotion,

Location — Factors determining location, and Role of Government in Promotion.
Statutory Requirements in Promoting Business Unit:Licensing and Registration

procedure, Filling returns and other docurnents Otl'nerlmportant Iegalpmwsmns

-

EI"ItI*EPrEIIEI.II'ShIP . .::T:_ Sy __.'__.- : i -FE =

Introduction: Concept and importance BfEHtrEpreneurshlp, factorsContributing to

| The Entrepreneurs:Types of Entrepreneurs,Competencies ofan Entrepreneur, |

Growth ofEntrepreneurship, Entrepreneur  and  Manager,Entrepreneur  and
Intrapreneur

Entrepreneurship Training andDevelopment centers in India.incentives to
Entrepreneurs inindia.
Women Entrepreneurs: Problems and Promotion.




Question Paper Pattern

INTERNAL (MID-TERM) EXAM

Maximum Marks: 20
Questions 1o be set: 02
Duration: 30 minutes

All Questions are Compulsory

‘Question |
=N :
Q-1 Answer any TWO / THREE questions 10 Marks
(05 Marks each — Conceptual testing)
Q-2 Match the Columns/ Fill in the Blanks 05 Marks |
Q-3 Write whether statement is True or False 05 Marks
Question Paper Pattern
SEM - END EXAM
Maximum Marks: 75
Questions to be set: 05
Duration: 2% Hrs.
All Questions are Compulsory Carrying 15 Marks each
' Question ?_ S A - Particular 3 ."'-é._!_h'lilrlts
EorNo o [P T s <
' |
Q-1 | Answer any TWO / THREE questions 15 Marks |
From MODULE - |
Q-2 Answer any TWO / THREE guestions 15 Marks
From MODULE - ||
| Q3 Answer any TWO / THREE questions 15 Marks |
Frorm MODULE - 1l .
Q-4 Answer any TWO / THREE questions 15 Marks
From MODULE - IV
a) Write whether staicment is True or False 05 Marks
Q-5 05 Marks

b) Fill in the blank
¢) Match the columns

05 Marﬂ




. ~ Reference Books for SEM—1

L

e Business Organisation Management Meoheskhwari, Rajendra P ,Mahajan, 1P, International Book
House ¢ g
Business Organisation, Maheshwari, Rajendra P, Mahajan, I.P., International Book House
Introduction To Commerce, Vikram, Amit, Atlaniic Pub

» A Course Book On Business Environment, Cherunilem, Francis, Himalaya Pub

» Business Environment, Cherunilam,Francis, Himalaya Pub

» Essentials Of Business Environment, Aswathappa, K., Himolayo Pub

| = Strotegic Manogement, Kopoor, Veekkas, Toxmann

| @ Strategic Monagement, David,Fred R., Phi Leraning

» Strategic Management, Bhutani, Kapil, Mark Pub.

e [ntrepreneurship, Hisrich, Robert O, Me Graw Hill

| * Entrepreneurship Development, Sharma, K.C., Reegal Book Depot




B.Com Programme

l F.Y.B.Com ]

(To be implemented from Academic Year- 2016-2017)

SEM -1l
Commerce |l
SERVICES SECTOR

Modules at a Glance

| Lectures
=
1 | Concept of Services 12 |
|
e | —.|
2 | Retailing 12
3 | Recent Trends in Service Sector 11 ‘
| 4 E-Commerce | 10
=)
Total 45




R o ;_".1.'.
r i -

' '1._:Comeptufs=ruim-~ e

Introduction: Meaning, Chamctensm:s Scope and Claﬁmﬁ:atlﬂn uf SEmces - ‘
Importance of service sector in the Indian context s o

Basic concepts in Service Marketing: Service blue-printing, SERVQUAL, Service
Triangle l
Marketing Mix Services: Services Mix, - Product, Place, Price, Promotion, Process

: '3':5:_5_Retaillng

of Services delwer-,r, thsncai evidence and peuple

Intmductmn' Cuncept uf urganlzed and unurganlzed retaurng ” TrEnds in retallmg,
growth of organized retalling in India, Survival strategies for unorganized Retailers ‘
Retail Format: Store format, Non — Store format, Store Planning — design &
Layout |
Retail Scenario: Retail Scenario in India and Global context — Prospects and
Challenges in India. Mall Management FDI in Retailing, Eareers 1n retmlmg

3'"F|£ecent Trends In Sewice Sen:tnE

Key Services Sectur Health services — cuncept types uf urgamsalmns and users,
Entertainment industry — concept, types of organisations and users.

Banking and Insurance Sector: Internet Banking — Principles of Insurance, FDI and
its impact on Banking and Insurance sectors in India ‘
Logistics: Networkmg Importance = Challenges

E-Commerce. - 1o en - wmE et R T MR = l

Introduction: Features, Scope of E-Cmﬁmerce—lmportance and Limitations of E- |
Commerce, Types of E-Commerce- Basic ideas of B2C,B2B, C2C.

Present status of E-Commerce in India; Transition to E-Commerce in India, E- _
Transition Challenges for Indian Corporates; on-line Marketing Research.

Current examples of successful e-commerce Ventures: Any three or four Indian
or foreign e-commerce business.




Question Paper Pattern
INTERNAL EXAM

Maximum Marks: 20

Questions to be set: 02
Duration:30 minutes

All Questions are Compulsory

(05 Marks each — Conceptual testing)

[ Question |EiE il L
“No |
Q-1 A) Write whether statementis True or False 05 Marks
B) Fill in the Blanks {Multiple choice} / Match the columns 05 Marks
Q-2 Answer any TWO / THREE quastions 10 Marks |
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Question Paper Pattern
SEM — END EXAM

Maximum Marks: 75

Cluestions to be set: 05

Duration: 2% Hrs

All Questions are Compulsory Carrying 15 Marks each

i

| No T .:.E:f !
| Q-1 | Answer any TWO / THREE questions ] 15 Marks1
From MODULE -1

i

Q-2 | Answer any TWO / THREE queastions l 15 Marks

L_ | From MODULE -1l | J
l Q-3 l Answer any TWO / THREE guestions || 15 Marks |

From MODULE - 11l

T -

l Q-4 Answer any TWO / THREE questions l 15 Marks |
From MODULE — IV t

i Of the THREE questions one question will be a case study from |

~ MODULE - IV Current examples of successful e-commerce i |
Ventures —Answer to be application oriented 4‘

| | a) Write whether statement is True or False 05 Marks \

| @5 |  b) Fillinthe blank 05 Marks

| | ¢) Maich the columns ] 05 Marks

e e e B e e e e e e S ———————————

fisiolian s B ol S Referonce BAOKS fOr SEM =l - o o ot ]
Commerce : 2 3 MesTomy =

Service Marketing, Temani, V.K., Prism Pub

» Service Marketing, Temani, V.K., Prism Pub o o
|

Management Of Service Sector, Bhatia, BS, V P Pub |
Introduction To E = Commerce, Dhawan, Nidhi, International Book House
Introduction To Retailing, Lusch,Robert F.,Dunne, Patrick M., Corver James R.,Cengoge Learning

Retailing Monagement, Levy Michoel., Weitz Barton A, Tata Mcgraw Hill |,

Service Marketing, JM.%_E@MD}-’G_EUPHEUTFGHS

e |

<



F.Y.B.Com

Foundation Course — | & Il
Marking Scheme (75:20:05)

Modules at a Glance

Foundation Course — | for SEM — | of 2016 — 2017

Subject Name | Semester End Test Class Total
s Examination Participation |
Foundation 75 20 05 100
| Coursel | :
Foundation 75 20 05 | 100
Course 11 1 525

- Foundation Course |
1 Overview of Indian Society 05
2 Concept of Disparity- 1 10
3 Concept of Disparity-2 10
4 The Indian Constitution 10
- 5 Significant Aspects of Political Processes 10
Total 45

Page 1 of B
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L

Understand the multl cultural ::Iwersrt'-,r uf Indlan snmew th rnugh |ts demngraphlc
composition: population distribution according to religion, caste, and gender;
Appreciate the concept of linguistic diversity in relation to the Indian situation;
Understand regional variations according to rural, urban and tribal chajacteristics;

Understandlng the cunr.:ept of diversity as difference

Understand the c-::ml:ept of disparity as arising out of stratification and mequalrt',r
Explore the disparities arising out of gender with special reference to violence
against women, female foeticide (declining sex ratio), and portrayal of women in
media;Appreciate the inequalities faced by people with disabilities and
upderstand th lssues of penple with phvsrcal and menta[ disabilities

Examine inequalities manifested due tu thr—:- caste s*,rstem and mter—gmup cnnﬂucts
arising thereof; Understand inter-group conflicts arising out of communalism;
Examine the causes and effects of conflicts arising out of regionalism and linguistic

Drffe rences

TPh“D‘Sﬂpl‘I‘f of the Constitution as set out in the Preamble; The structure of the
Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the
Indian Citizen; tolerance, peace and communal harmony as crucial values in

strengthenlng the 5ﬂl’.‘|ﬂ| fahrin: of Indlan sm:let Basic featu res Df the Ennstltutmn

The party system in Indian politics; Local self-government in urban and rural areas;
the 73rd and 74th Amendments and their implications for inclusive politics; Role
and significance of women in politics

Page 2 of 6




Foundation Course — Il for SEM - Il of 2016 — 2017
F.Y.B.Com
Modules at a Glance

1 |Globalisation and Indian Society 07
2 |Human Rights & 10
3 |Ecology 10
4 |Understanding Stress and Conflict 10
5 | Managing Stress and Conflict in Contemporary Society 08

Total 45
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Understanding the concepts of liberalization, privatization and globalization; Growth
of information technology and communication and its impact manifested in
everyday life; Impact of globalization on industry: changes in employment and
increasing migration; Changes in agrarian sector due to globalization; rise in
cnrpurate farmlng and increase in farmers’ suicides. '

Concept of Human Rights; origin and evolution of the concept; The Universal
Declaration of Human Rights;-Human Rights constituents with special reference to

Fundamental Rights stated in the Constitution

Importance of Environment Studies in the current developmental context;
Understanding concepts of Environment, Ecology and their interconnectedness;
Environment as natural capital and connection to quality of human life;

Environmental Degradation- causes and impact on human life; Sustainable

deveka-pmem mncept and ﬂ'.‘lm;]ﬂnEﬂtS poverty and environment

Cau5e5 of stress and tﬂnﬂlct in lndlwduals and society; Agents of socialization and

the role played by them in developing the individual; Significance of values, ethics

and prejudices in developing the individual; Stereotyping and prejudice as

significant factors in causing conflicts in society. Aggression and violence as the
publu: expressmn of conflict

Twea nf :nnﬂlcts and use nf cnpmg med"lamsrns fur managmg mdwldual stress;
Maslow’s theory of self-actualisation; Different methods of responding to conflicts
in society; Conflict-resolution and efforts towards building peace and harmony in

Society

Page 4 of 6




Recommended Reference Books

Social and Economic Problems in India, Naseem Azad, R Gupta Pub ( 2011)
Indian Society and Culture, Vinita Padey, Rawat Pub (2016)

Social Problems in India, Ram Ahuja, Rawat Pub (2014)

Faces of Feminine in Ancient , medivial and Modern india, Mandakranta Bose
Oxford University Press

National Humana rights commission- disability Manual

Rural, Urban Migration : Trends, challenges & Strategies, S Rajugapnfan
ICFAI- 2012

Regional Inequilities in India Bhat L S SSRD- New Delhi

Urbanisation in India: Challenges, Opportunities & the way forward, 1 J
Ahluwalia, Ravi Kanbur, P K Mohanty, SAGE Pub { 2014)

The Constitution of India, P M Bakshi 2011

* The Problems of Linguistic States in India, Krishna Kodesia Sterling Pub

Politics in India: structure, Process and Policy Subrata Mitra, Rouutlege Pub
Politics in India, Rajani Kothari, Orient Blackswan

* Problems of Communilism in india, Ravindra Kumar Mittal Pub

Combating communalism in India: Key to National Integration, Kawal Kishor
Bhardwaj, Mittal Pub

Page 5 of 6



Question Paper Pattern for Foundation Course | & 1l
Semesters |1 & Il

Maximum Marks: 75 Duration: 2% Hrs.

Questions to be set: 05

a-1 Full Length Question from Unit / Module | 15 Marks
m -
Full Length Question from Unit / Module | 15 Marks

Q-2 Full Length Question from Unit / Module Il 15 Marks
OR

Q-2 Full Length Question from Unit / Module Il 15 Marks

Q-3 Full Length Question from Unit / Module Il 15 Marks
OR

Q-3 Full Length Question from Unit / Module Ill 15 Marks

Q-4 Full Length Question from Unit / Module IV 15 Marks
OR

Q-4 Full Length Question from Unit / Module IV 15 Marks

Q-5 Full Length Question from Unit / Module V 15 Marks
OR

Q-5 Full Length Question from Unit / Module v : 15 Marks

Proposed Question Paper Format for the 20 Marks Component for
Foundation Course I & 11 (F.Y.B.Com) for the Academic Year 2016 - 2017

Maximum Marks: 20 Duration: 30 minutes
Questions to be set: 03
I. Multiple Choice/ Fill in the Blanks/ Match the Columns -1 x5 (05 Marks)
Il. Answer in One or Two Sentences =1 x5 (05 Marks)

I11.Short Notes / Write answer in 5 or 6 senfences.

Attempt any 2 outof3-2x5 (10 Marks)
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-
5
: Master of Commerce (M.Com) Programme
g Under Choice Based Credit, Grading and Semester System
3
3 { Cotrse Structure )
2 | M.Com | |
O e e L L T
y
(To be implemented from Academic Year- 2016-2017)
3
. et SR o ; . : : S gy
Mool Semester | Credits | il Semester Il Credits
» Courses | I __ Courses : g
1 ; Core Courses (CC} 1 Core Courses {cc)
4 7 Strategic Man-agement 06 1| Research Methodolo y%nr 06
| | g

» P N LY | | Business

2 Economics for Business I 2 | Macro Economics concepts 06
¥ Decisions ; and Applications

3 | Cost and Management 06 3 | Corporate Finance 06
] L Accnun_ling_

4 | Business Ethics and Corporate (]3] 4 | E-Commerce 06
’ : Social Responsibility ; o
» ’ Total Credits | 24 Total Credits | 24
b
»
25
)
»
»
»
)
)
]
]
’ 3 I3 . 3

Faculty of Commerce, University of Mumbai 2

’
)
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Master of Commerce (M.Com) Programme
Under Choice Based Credit, Grading and Semester System
Course Structure

{To be implemented from Academic Year- 2016-2017)

Semester |
No. of | SE t'.:."l. it '.d"
' Courses i i rnes er i ..cr_e its
1 Core Courses (CC)
1 Strategic Management 06
. 2 Economics for Business Decisions 06
| E
‘ 3 Cost and Management Accounting ‘ 06
_ = X
Business Ethics and Corporate Social ‘
A 06
Responsibility

L Total Credits 24

Faculty of Commerce, University ef Mumbai 3|

.
o
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v
v
<3
N
)
3
9
N
3
3
3
3
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b
3
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2
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3
2
b
2
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Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester |
(To be implemented from Academic Year- 2016-2017)

Core Courses (CC)

1. Strategic Management

Modules at a Glance

——

—
3

5 . of
Modules i
: : Lectures
\: Introduction to Strategic Management : 15
l 2 | Strategy Formulation, Implementation and Evaluation 15
15

| Business, Corporate and Global Strategies

4 l Emerging Strategic Trends
|

| S

| 15

L

Total 60

Objectives

SN Objectives

~ concepts and their use in business

To enable the learners to understand new forms of Strategic Management

T p To provide information pertaining to Business, Corporate and Global Reforms

solve cases and to provide strategic solutions

To dévelup learning and unélvtical skills of the learners to enable them to

| corporate wc:-rll:i

To acquaint the learners with recent developments and trends in the business

Faculty of Commerce, University of Mumbai
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5N Mndulesz’ Umts _
= 1 Intrnductmn tu Strateglc Management ! X
=X » Concept Df Strateglc MWanagement, St"ategh, Mandﬂemen' Pmcess ‘u’|5|::m M|ssmn
and Goals, Benefits and Risks of Strategic Management.,
» Levels of Strategies: Corporate, Business and Operational Level Strategy
| » Functional Strategies: Human Resource Strategy, Marketing Strategy, anarmiali
Strategy , Operational Strategy
= Business Environment: Components of Environment- Micre and Macro and
Emfjronmcntal Scann‘hg
2 Strateg',r Formulation, lmplementatiun aru:l Eualuatlnn
B . S.'ategm Formulation: Stages and im;}{}rtante, Formulmmn of Alternative
Strategies: Mergers, Acguisitions, Takeovers, loint Ventures, Diversification,
Turnaround, Divestment and Liquidatian,
= Strategic Analysis and Choice: Issues and Structures, Corporate Portfolio Analysis-
SWOT Analysis, BCG Matrix, GE Nine Cell Matrix, Hofer's Matrix,
s ETOP- Environmental Threat and Opportunity Profile, Strategic Choice- Factars and
: importancea.
= Strategic Implementation: Steps, Importance and Problems, Resource Allocation- |
Importance & Challenges
| « Strategic Evaluation and Centrol: Importance, Limitations and Techniques
= Budgetary Control: Aduanta%ﬁ_ Limitations
3 | Business, Ecrpﬁrate and Global Strategles :

| - Corpurate Restructurmg Strategies: Cuncept Need and Fc:-rrns Corporate Renewal

» Public Private Participation: Importance, Problems and Governing Strategies of PPP

Strategies: Concept, Internal and External factors and Causes.
s Strategic Alliance: Concept, Types, Importance, Problems of Indian Strategic
Alliances and International Businasses

Model.
s Information  Technology Driven  Strategies:  lmpertance, Limitations  and
contribution of IT sector in indian Business

Emerging Strategic Trends

e Business Process Du:':;m.:rcing and  Knowledge Process Outsourcing in India:
Concapt and Strategies. Reasons far growing BRPO and KPO businesses in india.

* Reenginsering Business Frocesses- Business Reengineering, Process Reengineering
and Operational Reengineering

Strategies for Managing and Preventing disasters and Cope up Strategies.
s Start-up Business Strategies and Make in India Model: Process of business start ups

» Disaster Management: Concept, Problems and Conseguences of Disasters, '

Policy in overcoming industrial sickness

Faculty ﬂf{"ummm ce, University of Mumbai S|Page
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and its Chalienges, Growth Prospects and government initiatives in Make in India |
Model with reference to Mationzl manufacturing, Contribution of Make in India




Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester |
(To be implemented from Academic Year- 2016-2017)

Core Courses (CC)

2. Economics for Business Decisions

Modules at a Glance

Ll . of
. SN Modules -NP: i)
; Hi Lectures
‘ 1 | Basic Principles in Business Economics 15
2 | Demand and Supply Analysis - 15
. 3 | Production Decisions and Cost Analysis 15
| =
4 | Market Structure Analysis ih
Total 60
Objectwes
‘ SN Dh]e:tn-*es
! 1 . This course is designed to equip the students with basic tools of economic =
i . | theory and its practical appllcatmns
The course aims at familiarising the students with the Understandmg of the
2 economic aspects of current affairs and thereby prepares them to analyse the

market behaviour with economic way of thinking

In addition to providing an mmght into application of economic prmmples in
business decisions, it also intends to widen analytical ability of the students
and to provide them a foundation for further study of economics

In order to make the 5tud1. practical ar:ented the paper requires discussion of |
some cases involving the use of concepts of business economics

VUVVV VPV VIOV 00 P00 0 eeed soeeedeossw

Faculty of Commerce, University of Mumbai 6|Page




VO W Ve VY § o v oo w oo veovwv e wvew

IOV WVIVYWIYV WV

i —F.—._...—H = —— —--_._l

Mndufas{ Llnlts iR

Basic Principles in Business Economics N : & l

* Meaning and scope of Business Economics - twin principles of scarcity and |

efficiency; incremental and Marginal principle; profit maximisation principle; |
market economy and invisible hand; production possibility frontier; Opportunity
cost - accounting profit and economic profit; market failure, externahty ,-:ubhc
goods and Ecunarrlc role of Government 1

| » Applications of elasticity of demand and supply to economic issues: Paradox of

» Determinants of demand - market der‘nand functlon - theur',.! of attributes, snob |

Demand and Suppl'v,r Analysis

appeal, band wagon and Veblen effect and demand function. Law of supply-
elasticity of supply

bumper harvest- tax on price and guantity - minimum floor and maximum ceilings; |
minimum wages controversy and Administered price control

# The theory of consumer choice - Consumer preference and budget constraint -
eguilibrium position of tangency with the help of Indifference curve analysis-
effect of changes in price and income on consumer Equlllbnum

Production decisions and Cust analvsls e :

s Production function - short run and iung run - Law of vanable prnpnrtmn returns
to scale, scale economies, scope economies- least cost factor combination for a
given output- Expansion path and Multiproduct firm- cost reduction through
experience - learning curve

» Cconomic analysis of Cost: Classification of costs, short run and long run cost
functions.

' Market structure analysis

| » Difference belween perfectly and imperfectty competitive rnarké-u.-Perfect'

competition and Monopoly as limiting cases of market imperfections - Sources of
market power - profit maximisation of simple and discriminating monopolist-
methods of measuring monopely power - Public policy towards monopoly power

» Different forms of imperfect competition - Monopolistic competition and Oligopoly

Strategic decision making in dligopoly markets- collusive and non-collusive
oligopaly- colliding oligopoly : rivalry among few, arice war and kinked demand ‘
curve- collusive cligopoly models of price leadership and cartel - basic concepts of
game theory - Using Game theory to analyse strategic decisions - application of

model of prisoner’s dilemma in market decisions J

Faculty of Commerce, University of Mumbai 7|Page
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Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester |

(To be implemented from Academic Year- 2016-2017)

Core Courses (CC)

4. Business Ethics and Corporate Social.

Responsibility

Modules at a Glance

l SN | Modules N0
| '| i I.ei_:tures
I
‘ 1 ! Introduction to Business Ethics 15
- 2 | Indian Ethical Practices and Corporate Governance 15
{ |
3 Introduction to Corporate Social Responsibility 15
}‘ 4 | Areas of CSR and CSR Policy 15
Total 60

Objectives

— : :
SN T Objectives

To familiarize the learners with the concept and relevance of Business Ethics

in the modern era

|I To enable learners to understand the scope and complexity of Corporate

| Social responsibility in the giobal and Indian context

Faculty of Commerce, University of Mumbai
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Modules/ Units

' Introduction to Business Ethics

ethics. Indian Ethos, Ethics and Values, Work Ethos,

» Sources of Ethics, Concept of Corporate Ethics, code of Ethics-Guidelines for
developing code of ethics, Ethics Management Prograrmme, Ethics Committee.

= Various approaches to Business Ethics - Theories of Ethics- Friedman's Economic
theory, Kant's Deontological theory, Miil & Bentham's Utilitarianism theuf"f

= Gandhian Approach in Management and Trusteeship, Importance and relevance of
trusteeship principle in Modern Business, Gandhi's Doctrine of Satya and Ahimsa,

| » Business Ethics = Concept, Characteristics, Importance and Need for business

|- Emurgence of new ua!ue; in Indian Industries after economic reforms of 1991

Indlan Ethlcal Pra:ti:es am:l Eurpurate Governlan:e LEAn

le Ethics tr: Marketing and Advertising, Human Heauurces Management F:nance and

Accounting, Production, Information Technology, Copyrights and Patents

= Corporate Governance: Concept, Importance, Evolution of Corporate Governance,
Principles of Corporate Governance,

» Regulatory Framework of Corporate Governance in India, SEBI Guidelines and
clause 49, Audit Committee, Role of Independent Directors, Protection of Stake
Helders, Changing roles of corporate Boards,

e Elements of Good Corporate Governance, Fallure of Corparate Governance and its
CGHSEQUEHCES

Intmdumnn to Enrpnlate Social Respnnsuhilh\*

s Corporate Sacial Responsibiliw: Concept, 5cupE & Relevance and Importance of
CSR in Contemporary Society.

= Corporate philanthropy, Models for Implementation of CSR, Drivers of CSR,
Prestigious awards for CSR in india.

| * CSR and Indian Corporations- Legal Provisions and Specification on EEFI A Score
Card, Future of C5R in India.

. Hule of NGO's and International Agencies in C5R, Integrating CSR into Business

k Areas of CSR and CSR Policy

= (SR tnwards Stskt—hu!ders‘- ShEreﬁﬂidErs. Crediiors and Financial Institutions,
Government, Consumers, Employees and Workers, Local Community and Society.

* (C5R and environmesntai concerns.

= Designing CSR Policy- Factors influencing CSR Policy, Role of HR Professionals in
C5R

* Global Recognitions of C5R- 150- 14000-54 8000 — AA 1000 - Codes formulated by
UN Global Compact — UNDP, Global Reporting Initiative; major codes on CSR.

= (SR and Sustainable Devzlopment

o (SR through Triple Botzom Line in Business

Faculty of Commerce, Umvera:ty of Mumbai 11| Page
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Master of Commerce (M.Com) Programme
Under Choice Based Credit, Grading and Semester System
Course Structure .

{To be implemented from Academic Year- 2016-2017)

r _ Semester | I
No. of

Courses \ :

1 | Core Courses (CC)

Semester Il Credits

1 Research Methodology for Business | 06
i Macro Economics ccmcepts' and 06
" Applications

3 Corporate Finance | 06
S 3 :
s ‘_ 4 E-Commerce 06 1
£ | Total Credits 24 I
- |

Faculty of Commerce, University of Mumbai 12 |Fag:
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_ Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester |l
(To be implemented from Academic Year- 2016-2017)

Core Courses (CC)
1. Research Methodology for Business '

Modules at a Glance

el No. of
SN - Modules - Wil R Gatetis
B H ORI et | Lectures
|
' 1 |Introduction to Research 15
| =
‘ 2 | Research Process 15
. . |
3 | Data Processing and Statistical Analysis ! 15
4 ‘ Research Reporting and Modern Practices in Research 15
Total 60
Objectives
SN Objectives
- y To enhance the abilities of learners to undertake research in business & social
5 To enable the learners to understand, develop and apply the fundamental
: skills in formulating research problems pris B
3 To enable the learners in understanding and developing the most appropriate

methodology for their research

To make the learners familiar with the basic statistical tools and techniques
applicable for research
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= W : Modules/ Unit;-_-j._ i o 1 |

1 |IntroductiontoResearch

' Features and lmgﬁr'tam.:e of research in business, Objectives .and Types of
- research- Basic, Applied, Descriptive, Analytical and Empirical Research.

| » Formulation of research problem, Research Design, significance of Review of
Literature :

= Hypothesis: Formulation, Sources, importance and Types

+ Sampling: Significance, Methods, Factors determining sample size
]' 2 | Research Process i i R e 4y

= Stages in Research process

s Data Collection: Primary data: Observation, Experimentation, Interview, Schedules,
Survey,

= Limitations of Primary data
s Secondary data: Sources and Limitations,

= Factors affecting the choice of method of data collection.

» Questionnaire: Types, Steps in Questionnaire Designing, Essentials of 2 good |
guestionnaire

| 3 | Data Processing and Statistical Analysis

\ = Data Processing: 5ign;ﬁcance in Research, Stages in Data Processing: Editing,
Coding, Classification, Tzbulation, Graphic Presentation
= Statistical Analysis: Tools and Techniques, Measures of Central Tendency,
Measures of Dispersion, Correlation Analysis and Regression Analysis.
| = Testing of Hypotheses —
= Parametric Test-t test, ¥ test, ztest
*  Non-Parametric Test -Chi sguare test, ANOVA, Factor Analysis

s Interpretation of data: significance and Precautions in data interpretation

F

Research Reporting and Modern Practices in Research t

= Research Report Writing- Importance, E_c.emi.1!*5,_‘5ntru=:i:ure:iuIr layout, Types
= References and Citation Methocs:

=  APA (American Psychological Association)

*  CMS [Chicago Manual Style)

* MLA (Modern Language Association)
» Footnotes and Bibliography

« Modern Practices: Ethical Norms in Research, Plagiarism, Role of Computers in
Research
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Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester II
(To be implemented from Academic Year- 2016-2017)

Core Courses (CC)

2. Macro Economics Concepts and Applications

Modules at a Glance

l __SN Modules ¢ - PR
1  Aggregate Income and its Dimensions 15
l_ Keynesian ccnce-pts_of Aggregate Derﬁand (ADF), Aggregate
2 15
i . _Supply (ASF) _ : _ _ i_
i 3 | Economic Policy Implications in the I1S-LM framework 15
4 | International Aspects of Macroeconomic Policy 15
Total 60
Objectives
| SN | Objectives
1_ i

The heavily application-oriented nature of macroeconomics course s

rationale behind policies at the country as well as corporate level

1 iintruduced in order to enable the learners to grasp fully the theoretical

L 3

This course the leamers to receive a firm grounding on the baslc[
macroeconomic concepts that strengthen analysis of crucial economic policies |
Learners are Exﬁected to r;egularly read usuggmted current readings and
related articles in the dailies and journals are analysed class rooms '
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Mudulesf Units :
| Aggregate Income and it;I.DIme:r;\_s_‘__i_d_ﬁ'_s s SRR R I iy '

» Aggregate Income and its dimensions: National income aggregates - and

measurement; - GNP, GDP, NDF, Real and nominal income concepts, measures of r
inflation and price indices - GDP deflator, - Nominal and real interest rates- PPP
income and HDI

Keynesian concepts of Aggrégate-ﬂemaﬁd (ADF), Aﬁgré_ga_;e Supply (ASF)

. Keyne'éian concepts of Aggregate Demand (ADF), Aggregate Supply (ASF),
interaction of ADF and ASF and determination of real income; Inflationary gap

wloot

* Policy trade- off berween Inflation and unemployment - Phillips’ curve — short run
and long run

. Economic Policy Implications in the |S+LM_fr_amework_

* The |5-LM model; Eqﬁilibriurn in goods and r1'|t:&'n.c-_1,,r market; Muﬁetary and real
influences on 15-LM curves, Economic fluctuations and Stabilisation policies in 15- |
LM framework - Transmission mechanism and the crowding out effect;
composition of output and policy mix, IS-LM in India

International Aspects of Macroeconomic Policy

s International aspects of Macroeconomic policy:  Balance of pavn:lentﬁ
disequilibrium of an open economy - corrective policy measures -Expenditure
changing policies and expenditure switching policies BOP adjustrments through .
monetary and fiscal policies -The Mundell-Fleming model - Devaluation,

revaluation as expenditure switching policies - effectiveness of devaluation and J - |
curve effect
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Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester Il
(To be implemented from Academic Year- 2016-2017)

Core Courses (CC)
4. E-Commerce

Modules at a Glance

No. of
SN Modules i 1
: P AT Lectures |
1 | Introduction to Electronic Commerce —Evolution and Models 15
"y : =
2  World Wide Web and E-enterprise 15
3 | E-marketing and Electronic Payment System 15
4 Legal and Hegulatorv Environment and Security issues of 15 3
E-commerce
Total 60
Objectives
SN Objectives
i 1| To provide an analytical fra.’newbrk to understand the emerging world ofe-
| | commerce L&
2 To make the learners familiar with current challenges and issues in e-
e commerce : s =,
3 |To develop the understanding of the learners towards various business
madels

3

| To enable to understand the Web- based Commerce and equip the learners to
| assess e-commerce requirements of a business

! To develop understanding of leamers relating to Legal and Regulatory
Environment and Security issues of E-commerce
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r;‘ | ’ _ Modules/ Units =~ !

Iintroduction to Electronic Eummercé—-‘Eunlutiun and Models

e Evolution of E-Commerce- Intruductlnn Histary/Evalution of EIEE‘;J‘DHIC Commer:e
Roadmap of E-Commerce in India, Main activities, Functions and Scope nf E-
Commerce. .

* Benefits and Challenges of E-Commerce, E-Commerce Business Strategies for |
Marketing, Sales znd Promotions.

s Business Models of E-Commerce- Characteristics of Business to Business(B2B),

' Business to Consumers (B2C), Business to Government (B2G) '

» Concepts of other models of E-<commerce.

* Business to Consumer E-Commerce process, Business to Business E-Commerce-
Need and Importance, alternative models of B2B E-Commerce.,

. E- Commerce 5a|es Product Life C*,rcle {ESLC] Maodel
Wnrl:l Wide Web and E-enterprise i

« World Wide Web-Reasons for building own website, Benefits of Website,

Registering a Domain Name, Role of web site in B2C E-commerce: push and pull |
approaches; Web site design principles,

EDI and paperless trading; Pros & Cons of EDI; Related new technologies use in E-
commerce.

Applications of E-commerce and E-enterprise - Applications to Customer
Relationship Management- Types of E-CRM, Functional Components of E-CRM.,
Managing the E-enterprise- Introduction, Managing the

E-enterprise, Comparison between Conventional and

E-organisation, Organisation of Business in an E-enterprise, Benefits and
Limitations of E- enterprise '

E-marketing and Electronic Payment System

i

s E-Marketing- Scc;réne and Tecnnil:-t.;es of E-Marketing, Traditional web promotion;
Web counters; Web advertisements, Role of Social media.

c-Commerce Customer Strategies for Purchasing and support actvities, Planning
for Electrenic Commerce and its initiates, The pros and cons of online shopping,
Justify an Internet business.

Electronic Payment System-Characteristics of E-payment system, SET Protocol for
credit card payment, prepaid e-payment service, post-paid E-payment system,
Types of payment systems.

Operationzl, credit and lzgal risks ot E-payment system, Risk management options
for E-payment systems, Set standards / principles for E-payment
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SN ] Modules/ Units

T 4 | Legal and Regulatun_.v Enwrnnment and Secunw Issues r::f E-commerce

r "« Introduction to Cyber Laws-World Scanarm Cyber-crime& Laws in 1ndta and thEJr
.| limitations, Hacking, Web Vandals, E-mail Abuse, Software Piracy and Patents.

e Taxation Issues, Protection of Cyber Consumers in India and CPA 1986, Impman'ce
of Electronic Records as Evidence. ‘

* Security Issues in E-Commerce- Risk management approach to Ecommeree Security
- Types and sources of threats, Protecting electronic commerce assets and '

|. intellectuzl property.
» Security Tools, Client server network security, Electronic signature, Encryption and |
l | concepts of public and private key infrastructure

21 |F
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 Strategic Management

Revised Syllabus of Courses of
Master of Commerce (M.Com) Programme at Semester |
{To be implemented from Academic Year- 2016-2017)

Reference Books

Reference Books '

* Strategic Management, A Dynamic Pprspechue -Cancepts and Cases — Musan A Carp{*r!er Wm_

Gerard Senders, Proshant Sociwon, Published by Doring Kindersley (india] Pvt Ltd, licensees of ‘
Pearson Education in south Asia

Strotegic Monagement and Competitive Advantage-Concepts- Jay B. Barney, William 5. Hesterly, \
Published by PHI Learning Privote Limited, New Delhi

Giobalization, Liberolizotion end Strategic Menagement - V. P. Michae! |
Business Policy and Strategic Monagement = Sukul Lamash ond P.K Miskra, Vikas Publishing House
Put. Ltd, New Dejhi i

Sirolegic Manogement — Fred B. Dovid, Published by Prentice Holl International
Business Policy ond Strotegic Monogement — Dr Azhar Kazmi, Published by Tato McGrow Ml
FPublications

Business Policy and Strotegic iMoncgement- Jouch Lowrence R & William Glueck Published by Tato
McGrow Hill

Public Enterprise Managemenr and Privatisation = Laxmi Noroin Published by 5.Chand & Company
Lid, New Delhni

Business Organisation - Rojendro F. Moheshwari, J.P. Maohajon, Published by International Book
House Pyt Lid

Disasters and Development- Cuny Fred C, Published by Oxford University Press, Oxford

At Risks Nowurg! Hozords, Peogle’s Vulnerability and Disgsters- Wisner Ben P. Bloikie, T Connon and
i.davis, Published by Wiltshire Routledge ‘

Mergers, Acquisitions and Corporate Restructuring — Strategies and Proctices- Rabi Narayon Kar,
Published by International Book House Pvt Ltd, Mumbiai

Straregic Managemeni- Awoareness and Change, Jofin. L. Thompson, Internal Thomson Business Press
Goining ond Sustaining Competitive Advantage, Joy B. barney, Eastern ecanomy Editian, PH! Learning
Pyt Lid, New Delhi i
Straregic Management by Prof N.H. Mullick, Enkay Publishing House New Dethi

Public Sector Perspective, by Or M. Veeroppa Maoily

The Impact of Private sector participation in Infrostruciure- Lights, shodows ond the Road aheoad by
Andres, Luis, Guasch, luis, J. Thomas, Hoven & Foster, World Bank, Washington J
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Economics for Buslness Decusmns AT B R R ;
« Salvatore, D.: Mencgerial Economics in o global emnamy {“ hamson South Wes.tem Singapore, 2001} 1
| @ Frank Robert.H, Bernanke. Ben S., Principles of Economics (Tata McGraw Hill (ed.3)
» Gregory Mankivw., Principles of Economics, Thomson South western (2002 reprmt,l ‘
| » Samuelson & Nordhas.: Economics (Tata MeGraw Rills, New Delhi, 2002) ’ '
I Hirchey .M., Managerial Economics, Thamson South western [2003) .
| = Mehta, P.L: Monogerial Economics — Anglysis, Probiem ond Cases [S. Chond & Sons, N. Dethi, 2000)
| # Koutsyionnis, A, Modern Microeconomics, Macmilion Press Ltd (1998 Reprint),
» Varian, Micro-Economic Analysis {ed. 3), Norfon, 1952,
» Dean, Joel: Monagerial Economics (Prentice Hall of india, N. Delhi, 2002)
l = Gupta, G.5.: Monogeriol Economics (Tots MoGraw Hill, N. Delhi, 1997)
¢ Sen Anindya, Micro -Economics: Theory and Applicotions, Oxford University Press, New Delhi, 15399,
= Economic and Political Weekly

)
|
]
‘ * ndian Economic Review
i Financiol Dailies .

]En st and Management Accounting I B A

]

|

] Business Ethics and Corporate Social Rlespl:lnl'l_';ll:.ullt'glI

s Sharmao P " C‘amnrare Governance, business ethics and CSR, Ane Books Pvt Ltd, New Delhi

¢ Shorma J.P. Corporate Governance and Sociol Responsibliity of business, Ane Books Put ftd, New Delhi
| = 5.K.Bhotia, Business Ethics and Corporate Governance

i +» Wiliiom Show, Business Ethics, Wordsworth Publishing Compony, Internationol Thomson Publishing
|  Comgany.

| = Corporgte Crimes and Financial Frauds, Or, Sumit Sharma, New Delhi India
‘ = R.C Sekhaor, Ethicol cholces in Business, Sege Publications, New Dethi
* Business Ethics, Andrew Crane and Dirk Mﬁt!en_, Ouxjord University Press.
( e Husiness Cthics, Text and Cases, C5.V. Murthy, Himalaya Publication House,
« NMallin, Christine A. Corporate Governance {indion Edition) Oxford University press. New Delhi
| » Blow fieid Micho=l and Alon Murray, Corporate Responsibiisty, Oxford University Press,
l « Philip Kotier and Nancy Lee, C58 : doing the most good for Compony and vour couse , Wiley 2005 l
i e Beesiary, Michel and Evens, C5R, Taylor and Fraricls, 1878
! + Subhobrotc Bobby Bonerjee, CSR: the good, the bod ond the ugly. Edward Eigor Publishing 2007 ~
!r = Joseph A. Petrick ond John F. Quinn, Monagement Ethics- Iniegrily ot work , Soge Publication , 1997 |

e Froncesco Perrini, Stefono ond AnlonioTencati, Developing CSR- A Eurcpean Perspective , Edward
Elgar.

Williem B. Werther, Jr. David Chandler, Strotegic Corporaie Social Responsibility, stekeholders’ o
giobal environment, Soge Publication, 2009. .

e Elingion. ) {1958}, Cannibols with forks: The tripie bottom line of 21st Century business, New Society
Publishers, |

e Crane, A Et i, (2008), The Oxford handbook of Corporate Social Responsibility, New York: Oxford
University Press inc
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Revised Syllabus of Courses of

Master of Commerce (M.Com) Programme at Semester Il
(To be implemented from Academic Year- 2016-2017)
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Reference Books

ReferenceBooks ]

! Research Methodology for Business
| « Reseorch Methodology — Text and Cases with 5PS5 Applications, by Dr 5.L. Guptc and Hitesh Gupta,
internotional Book House Pt Lid

# Business Research Methodology by T N Srivastovo ond Shoiloja Rego, Toto Mcgrow Hill Educotion
Private Limited, New Delhi

s Methodology of Research in Secial Sciences, by O.R. Krishnoswami, Himalaya Publishing House

+ Research NMethodology by Dr Vijay Upagude aond Or Arving Shende

# Business Statistics by Or 5, K Khandeiwal, International Boolk House Pyt Ltg

» Quantitative Techniques by Dr 5. K Khandelwaol, International Book House Pyt Lid

e SPSS 17.0 for Reseorchers by Dr 5.0 Gupto and Hitesh Gupro, 2nd edition, Dr 5. K Khondelwal,
Internationg! Book House Pyt Lid

* Foundations of Social Reseorch and Econometrics Techniques by 5.C Snvastova, Himalayo publishing
House

= Stotistical Anolysis with Business and Economics Applications, Hold Rinehort & Wrintston, 2nd Edition,
| New York
e Business Research Methods, Clover, Vernon T and Balsely, Howerd L, Colombus O, Grid, Inc
Business Research Methads, Emary CWillima, Rickard D. Irwin In. Homewoad

* Research Methods in Economics and Business by R. Gerber ond PJ. Verdoomn, The Mocmillan
Campany, New York

| » Reseorch and Methodology in Accounting ond Financiol Monogement, J.K Courtis

* Statistics for Maonagement and Econamics, by Menden Hall and Verooty, Reinmulh LE
= Ponneerseivam, R, Research Methodology, Prentice Holl of India, New Delhi, 2004.

¢ Kothori CR, Research Methodoiogy- Methoas ond Technigues, New Wikey Lid., 2009

/

Macro Economics concepts and Applications

| » Dornbusch. B, Fisher.5., Mocroeconomics, Tote MoGraw-Hill 9th edition

e [MSpuwia £rrof, Macroeconomics, Peorson Education 2008

e Guntn 6.5, Mocroeconomics Theory and Applications, Tolta McGrow-Hill, Mew Delthi 2001
¢ Dwivedi DU, Mocroeconomics theary and policy, Tota MeGrow-Hill, New Dethi 2001

= Econamic and Politica! Weekly

= indian Economic Review

» Fingnciol Dailies

Corporate Finance
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Reference Books
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- Lﬁ:.-aan, kenneth C. ond Carol Guercio Traver rérx.'zj E-commerce: business, technology, society. [New
Delhi : Pearson Educotin).

= Awod, Efias M. (2007), Electronic Commerce: From Vision to Fulfilment [NewDelhi : Pearson
Education). " .

e folokoto, Rovl and Marcia Robinson (2001). Business 2.0: Roodmap for Success (newDelhi | Pearson
Education;.

= Smith, P.R. ond Dave Chaffey (2005), eMaorketing eXcellence: The Heort af eBusiness {UK : Elsevier
ird.}

= Vivek Sood Cyber Lows Simplified-TMH (2001)

¢ Vakul Sharma Handbook of cyber Laws-Macmillan {2002)

e Sundeep Oberol e Securily and you-TMH {2001

» Greenstein & Feinman Eiectronic Commerce-Security, Risk Mgt and Control-TMH (2000)
» Adom Nobll R. (Editar] Electronic Commerce: Technical Business and Legal Issues.
= Diwan, Prag and Sharma Electronic Commerce-g Manager's Guide to EBusiness

| » Bharat Bhosker, Electronic Commerce — frame work technologies and Applicotions, 3rd Edition- Taota
1 McGrowHill Publications, 2008.

» Kamlesh K.Bajoj and Debjoni Nag, Ecommerce- the cutting edge of Business, Tata McGrawHill

Publications, 2008
» Kolokoto et ol, Frontiers of Electronic Commerce, Addison Wesley, 2004
» £- Commerce Strategies, Technalogy and opplications (David) Tate McGrawHill

‘ « [ntroduction to E-commerce (jeffrey) Tato- Mcgrowhill

* E-Business and Commerce- Strotegic Thinking and Proctice (Brahm) biztantra
¢ Webh Technology : Romesh Bongic
» HTML - The complete Reference :

| » Gary Schneider, Electronic Commerce, Thomson Publishing.

* Pandey, Srivastova and Shukle, E-Commerce and its Application, 5. Chand

e P T Joseph, Electronic Commerce — An indian Perspective, P.H.I

* Turbon, King, Viehlond& Lee, Efectronic Commerce- A Managerial Perspective, Pearson.

e UECS Internotional journal of Electronic Ecommerce StudiesiSsSN 2073-9728http:/fijecs.academic-
publication.org/

« Electronic Commerce  Reseorch and  Applications  ISSN;  1567-4223Editor-in-Chief:  Robert
Kauffman{http://www journais.elsevier.com/electronic-commerce-reseorch-and-applications)

* Journo! of Electronic Commerce Reseorch (JECR) ISSN: 152665133 (Online) 1938-9027. (Print}

ihtip./fweb.csulp.edufjournaisfiecr/a_j.htm)
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