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* Number of Credits — 2
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Students who complete the Conrse, it will be written as ‘Successfilly Completed,”
There will be no grades awarded,

Stvlization

Objectives of course:

1. To able to create different forms of Stylisation.,
2. Toapply the skills for Ad Campaigns and shoots

Course Outcome:

After completion of this course the learner will be able 1o
CO1: Apply the principles of Ad Campaigns , Trends and Body types. { Level: Apply )
CO 4; Learners will be able to distinguish between different types of Trends , Body types

and shoots (Level: Analvsig)
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